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Essential 01

Information About You
Clue in the visitor what you're about. On an "About the Author" or "Start

Here" page, you can welcome visitors by sharing 1) Who you are as an

author, 2) What you write, 3) Why you write it. This page can give readers a

sense of your personality. You may include fun photos, testimonials and

endorsements, and a casual author bio. It's also fine in this context to

share about your hobbies, your family and friends, or your vacations. But

don't forget why people are here in the first place. Remember to include

info about yourself as an author, why you write your category, and about

your qualifications or connection to this category. (Your "connection" may

be your work experience, life experience, or research you did to write the

book.) It can also be as simple as you're a fan.

Click here to see examples >

https://www.bookworks.com/2017/12/media-friendly-website-content-part-one/


Essential 02

Information About Your
Books
It's always puzzling to me when I show up at an author's website and

there's nothing about their most recent book. At the very least, you should

have your book cover, a brief description of it, and then links so I can look

at it on websites for booksellers and retailers. If possible, you also want to

include quotations from reviews or endorsements for your writing. This

helps with your credibility. Not to mention, readers who come to your

author website need to easily click over to where your book is available so

they can buy it. Right?

Click here to see examples >

https://www.bookworks.com/2017/12/media-friendly-website-content-part-one/


Essential 03

Your Contact
Information
If somebody goes to the trouble of finding your author website, they

should know how to follow up. How can the media request an interview?

For that matter, what if a website visitor has questions about your book

Wants you to speak at a conference? Wants to invite you to talk to their

book club? If you want to expand your audience, make it easy to contact

you.

Click here to see your options >

https://www.bookworks.com/2018/01/author-website-content-media-response/


Essential 04

Your Media Materials
Your website should include a dedicated page with formal media

materials. These materials are important if you're going to have

professional conversations about your author platform and your book.

While other parts of your website will touch on some of these ideas, you

still want publicity assets that are easy to find, easy to skim, easy to

download, and easy to grab and go. Some members of the media may

take a few minutes to peruse your website, but most will go straight to this

page. Your media page serves as a one-stop shop with information about

who you are as an author, information about your books, and images that

can be used to support stories about you.

Click here to find out how to make your media kit >

http://buildyourbrandacademy.com/blog/568404/the-ultimate-guide-to-creating-an-author-media-kit


Essential 05

Your Authority Content
Your website should include content that demonstrates that you know

what you're talking about. This can include blog articles, podcast episodes,

videos, or other materials that prove your authority, demonstrate your

expertise, or share your love for this category or genre. This content

should be about your subject of expertise. Don't write about writing.

(Unless, of course, that's your subject.) Show your expertise in YOUR

category. This will draw a crowd of people interested in what your book is

about. Even more importantly, this will show the media how you can talk to

their audience about your subject.

Click here to discover what content attracts readers >

https://buildyourbrandacademy.com/blog/112347/what-authors-can-post-online-without-driving-away-followers
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